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Fall Harvest Problems?

Bill Saumer
Area Agricultural Agent
Burnett, Sawyer, & Washburn Counties

In contrast to many areas of the country that experienced drought this year, we have
received morerain than we needed. Thisisalready creating problemswith folksthat have
heavier soilsand poor drainage. Just about everyonein our area has had ahard frost and
even though much silage has already been harvested and stored in piles, many silos still
need to befilled. Wet fields are going to be a challenge for many farmers.

We just had National Farm Safety Week in September, and | want to stress the impor-
tance of harvesting safety thisfall. The days are getting shorter and with poorer harvest-
ing conditions, many producers will be nervous, work long hours, and push the equip-
ment beyond itslimitations. Thisiswhen we experience morefarm accidents and deaths.
Do not becomeone of thevictimsand aterrifying statistic!

I know how important it isto complete the harvest, but it is not worth one of uslosing a
body part or our life over afew more bushels of soybeans or another load of silage. Do
not push yourself, family members, employees, or your farm equipment to extremes be-
cause that is when accidents happen. If you get stuck, practice all of the safety proce-
dures that you know. Only hook chains and tow straps to the draw bar and pull slowly.
Do not hook a combination of tow straps and chains together because that is only creat-
ing a giant dingshot with lethal consequences. Make sure all of the drivers know the
tractor or equipment’s controls, understand which transmission gear to use, last minute
instructions, hand signals and that all bystanders are out of the area. If the field condi-
tions are too extreme, forget about it and go study the fine print on your crop insurance

policy.

Much research has been done on preservatives on corn silage. | could go into detail to
explainal of theresults, but it would take up moreroom than | am allowed. Pleaselet me
summarize in order to answer your questions that you may ask thisfall. In most years,
under ideal harvesting conditions, corn silage preservativeisgenerally not needed. Some
research has shown longer bunk life for preserved silage so that there is less bunk loss
and more dry matter intakefor thelivestock. So, the advantages are somewhat minimal of
using apreservativewith ideal harvesting and feeding conditions.

Things do change with the fall we are experiencing. If your corn silage harvesting is
delayed dueto wet weather, you may want to apply a preservative because your moisture
level will belessthanideal. Thiscan also present another problem because most preser-
vatives and inocul ants have arecommended moisture range, so be sureto understand the
product. Thoroughly read the label or call the company to determineiif it will work for
you based on the conditions of your crop. You can also contact any of our Extension
officesfor unbiased information.
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Running a stocker
operation using beef
or Holstein steersin
MIRG system

Kevin Schoessow
Area Agricultural Development Agent
Burnett, Sawyer, & Washburn Counties

Cattle grazing enterprises are becoming
increasingly popular in Northwestern Wis-
consin. | seethistrend happening for sev-
eral possiblereasons. Aslabor becomes
more difficult to find and costly farmers
arelooking into low cost waysto harvest
and utilize forage. There is adso a ten-
dency for dairy farmerswho haverecently
sold their dairy herdsto transition to cus-
tom heifer raising, or raising beef, both
which aremorelikely toincorporate graz-
ing then traditional confinement dairy.

Onesuch livestock businessfarmers may
consider isrunning stocker cattle on pas-
ture using management-intensive rota-
tional grazing (MIGR). In this arrange-
ment calves are purchased in the spring
and feed on pasture and sold in the fall.
| deally the forage these animals consume
during the grazing season is enough for
them to reach appropriate feeder cattle
weightsin thefall without any additional
feed.

Just how practical and profitable such a
system is depends on the productively of
the pasture and other management vari-
ables. Aswithall farming businessesitis
crucial to know and understand these vari-
ablesin making sound businessdecisions.

There are many factors affecting the prof-
itability of MIRG stocker operation. A
recent UW-Extension Publication A3718
titled Stocker Enterprise Budgets for
Grass-based Systems examined the eco-
nomics of this system. It looks at both
traditional beef and Holstein steersinten-
sively grazed over a6-month period.

Based on cost and return estimates there
werethreefactorsthat impacted profitabil-
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ity most. Thosewerepurchaseweight, rate
of gainand selling price. Assuming apur-
chase price of $1.05/1b and a selling price
of $0.85/Ib for both beef and Holstein the
break-even rate of gain for beef was 2.25
Ib/day and just over 1.75 Ib/day for Hol-
stein. Thebreak-even selling pricefor beef
isjust under $0.89 Ib whilethe break-even
price for Holstein is just under $.80 Ib.

The above break-even values are based on
both direct (purchase price, fencing, vet,
medicine, labor, fertilizer, baling etc.) and
indirect (interest, insurance, taxes, land
costsetc.) input costs. Including these costs
the above purchase and selling priceand a
rate of gain of 2.00 Ib/day, the incomes
range from a net loss of $36.89/beef to a
profit of $35.00/Holstein. If labor costs
areadded to thisthe profitswould increase
to $29.84/ beef and $96.10/Holstein.

As with most profitability studies, many
assumptions are needed to construct the
input costs. Because of thisthe break-even
costs should only be used as guidelines.

Requests for
remodeled parlor
contact list

Over theyears, David Kammel, Biological
Systems Engineering, hashad numerousre-
questsfor remodel ed parlorsto visit across
Wisconsin, but does not have acomprehen-
sive list put together. It would be nice to
have a list that includes parlorsin the en-
tire state that could be shared with agents
and othersinterested.

Attached to this newdetter you will find a
contact sheet for collecting information on
parlorslocatedin Wisconsin, Dave will com-
pilealist fromthese contact sheetsreceived
from producerswilling to sharetheir infor-
mation with or without having anyonevisit
their farm. Any input will be greatly ap-
preciated.

If you have any questions, please contact
Bill Saumer at the Spooner Area Agricul-
tural Agents Office at 800-528-1914 or
715-635-3506 or David Kammel in Madi-
son at 608-262-9776.

Nutrient manage-
ment isa good thing

Bill Saumer
Area Agricultural Agent
Burnett, Sawyer, & Washburn Counties

Do you agree that nutrient management is
a positive, economical, sound and impor-
tant strategy in any crop or livestock enter-
prise? Or, did you wince or squirm in dis-
pleasurewhen you read thetitle? Hopeful ly
you aready understand the benefits and
importance of usable and good nutrient
management plansfor your operation. The
good newsfor farmers, especially in Burnett
and Washburn counties, who do not havea
nutrient management plan in effect isthat
we have an EQIP grant for alimited num-
ber to develop awaorking plan. This grant
provides dollarsto producers who qualify
to pay for most of the out-of-pocket ex-
pensesto establish aplan. It would pay for
most of the material sand soil sampling and
analysis of al of the cropping fields.

It is a common sense approach to utilize
soil nutrients, farm produced manure and
compost, commercial fertilizersand crop-
ping strategies to get the most return per
acrewithout wasting or over-applying nu-
trients. This especially makes sense with
the commadity prices and environmental
concerns that exist and will continue to
persist in our area and the world today.

Even if you live outside of Burnett and
Washburn counties, therearestill programs
to devel op nutrient management plans. Con-
tact your local Land Conservation Depart-
ment officefor detailson programsthat you
would qualify for. If you livein Burnett or
Washburn counties and want to take ad-
vantage of this tremendous program, you
may either contact the LCD officesor call
me at either 715-635-3506 or 1-800-528-
1914.




Relationship market-
Ing for today’s direct
mar keter

Kevin Schoessow
Area Agricultural Development Agent
Burnett, Sawyer, & Washburn Counties

Relationship marketing at first may sound
like something adating service or asingles
club might be using asaway to promoteits
services. While it may be an appropriate
concept for those seeking companionship,
itisapowerful selling tool businesseshave
been using for along time.

| had the opportunity to learn about rela-
tionship marketing at arecent Direct Mar-
keting Workshop held this past summer.
Theworkshop was organized and sponsored
by the Spooner Area UW-Extension Office
and the Farmers Marketsin Rice Lake and
County Lane Pantry in Barron.

Like most people involved in production
agriculture, relationship marketing was a
new concept for me. Surel’ve heard about
thingslikebeing “#1 in customer service”,
“the customer isking”, or “customer satis-
faction guaranteed.” We are bombarded by
these marketing messages everyday.

Asadirect marketer of farm goodsand ser-
vicesthereismuch that can belearned from
mainstream marketers. According to Dr.
Rami Reddy, UW-Extension Marketing
Specialist, direct marketing isall about re-
lationships. Human interaction is a com-
petitive advantage, “People buy from

people.”

Withthat said, direct marketersneed to build
good relationships. In building theserela-
tionshipswith customerskeep in mind that
customers want two things. They want to
know that you as a direct marketer care
about them personally, and they want to
know what you are going to for them now.
Asasales person you not only haveto un-
derstand your products, but you more im-
portantly haveto understand your customer
or potential customer. Again, the customer
istheKing!

Dr. Reddy al so shared with the group some
interesting customer trends. Customersare
smarter, leaner, more demanding, harder to
satisfy, and lessloyal. Customerslikethe
following: value, communication, attitude,
consistency, assurance, empathy, and excep-
tional service. Asadirect marketer of farm
goodsand services, it may seemimpossible
to meet all these consumer demands, how-
ever, just knowing these traits can give a
competitive advantage.

Some other interesting customer trends Dr.
Reddy’s research showed was that people
buy from adirect marketer for the follow-
ing reasons: most importantly were quality
(freshness, taste, aroma, appearance, etc.),
followed by convenience, helpful and

friendly service, wide selection or novelty,
health and diet, social atmosphere, fair
prices, and finally support of local produc-
ers, and seasonal products.

Some other points that were discussed at
workshop were: That not all customersare
created equal. 80% of repeat business for
goods and serviceswill come from 20% of
your customers base. The most important
order you ever get from a customer is the
second order. Why? Because a two-time
buyer isat |east twiceaslikely to buy again
asaone-timebuyer. It costsfivetimesmore
to coax in anew customer than to keep an
existing one.

Theend result of relationship marketing is
to devel op customer loyalty. Customer sat-
isfaction is necessary but not sufficient,
customer loyalty ispriceless.

You don't have to be involved in direct
marketing of farm products or servicesto
benefit from the concepts of relationship
marketing. We are all consumers and
knowing and understanding how businesses
market to uswill only make usbecome bet-
ter and smarter consumers.
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Grape pruning
wor kshopsto be held

Tom Syverud
Extension Outreach Educator
Ashland, Douglas, & Iron Counties

This year the grape vines at the Ashland
and Spooner Stationsyielded the most they
havein many years. Individual plants pro-
duced as much as 25 to 35 pounds of fruit
per plant.

Depending upon the variety, grapes can be
sold for $1.00 to $1.50 a pound. For more
information on the best varieties contact the
individual Stations or attend the upcoming
workshops. You will learn about the grow-
ing and care of grapesin northern Wiscon-
sin and you can take grape cuttings home
to start your own plantings. Theworkshops
are:

Ashland Ag Research Station
Wednesday, November 6 at 4:00 p.m.

Spooner Ag Research Station
Thursday, November 7 at 3:30 p.m.

Internet Resources for
the Computer Savvy

Wisconsin Sustainable Agricul-
ture http://www.uwex.edu/ces/
susag/UWEX/frameuwex.html

UW-Extension Forages Web site
http://www.uwex.edu/ces/crops/
uwforage/uwforage.htm

Wisconsin Focus on Energy
(renewable, low cost, efficient,
and environmentally friendly
sources of energy)
http://www.wifocusonenergy.com/

UW-Extension Milk Marketing
Milk
http://www.uwex.edu/ces/
milkmarketing/index.htm
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West Nile Virus:
M osquito control
Infor mation for
homeowners

John Markus
Area Agricultural Agent
Bayfield & Ashland Counties

Background

With theincreased awareness of West Nile
Virus and other diseases transmitted by
mosquitoes, homeowners have optionsin
the control of mosquito populations
around their residence.

Around the home

Female mosquitoes lay their eggs in or
near water. The most effective way to
control mosquitoesisto eiminate possible
breeding places.

»  Empty standing water in unused
tires, buckets, containers, plastic
covers, toys, sandboxes, outdoor
equipment, pet dishes, etc.

* Empty and change the water in bird
baths, fountains, wading poolsand
potted plant trays at least once a
week.

e Drainor fill temporary puddleswith
dirt.

»  Properly maintain swimming pools
and unclog rain gutters.

» Keep brush cleared to allow for air
circulation.

Take stepsto protect yourself and
your family

«  Usemosquito repellentsthat contain
DEET (diethyl-meta-toluamide) and
carefully follow al label directions
and precautions.

»  For children, use products with less
than 10 percent DEET.

»  Wear long sleeves and long pantsif
you or family membersventureinto
areas with high mosquito popula-
tions.

+ Besurewindow and door screensare
fitted properly and in good repair.

Pesticide use

If you choose to use pesticides to control
mosquitoes, you havethe option of doing it
yourself or hiring a professiona pesticide
application business. Be aware that mos-
quitoes can fly in from surrounding areas
after your property istreated and the effec-
tiveness of most mosquito pesticide appli-
cationsisshort lived.

How do you handle
pay cuts?
Bill Saumer

Area Agricultural Agent
Burnett, Sawyer, & Washburn Counties

Professional baseball players, union em-
ployees, state employees, school teachers,
civil serviceworkersand many othershave
either recently or are currently threatening
to go on strikeif their demands and salary
increases are not approved. How many of
you have this kind of support and protec-
tion with your employment? Sincethis|et-
ter goes out to more than a thousand agri-
cultural producers, | bet many of you do
not have good representation. One reason
why so many peoplehaveexited farmingis
because there have been many years of poor
prices and most producers were unwilling
or unable to contract their commodities at
favorable priceswhen they did exist.

Those of you who do work for somebody
elseor for acompany--how would you feel
if your supervisor said to you at the end of
the month, “Because our production was
up and we manufactured too many widgets,
the price hasnow fallen. Even though sales
are up, we still have too large of an inven-
tory of widgets. So, even though your
monthly paycheck a year ago was $1700,
we are only going to pay you $954 this
month.”! Sound unrealistic? Those of you
that are milk producers know the numbers
areafair representation and are dealing with
this cold reality. Those of you who do not
dairy should try to appreciate what our dairy
producers are facing.

My kidstell methat sometimes| sound like
a broken record when | repeat something
that | want them to remember. | actually
feel like abroken record when | repeatedly
discuss milk marketing strategieswith dairy
producers, but | understand theimportance
of pricing milk. Many farmers in the past
have relied on their elected officialsto fix
the problem, but our representatives from
Wisconsin and Minnesotaare severely out-
numbered by their counterpartsfrom therest
of the country, especially out West like Cali-
fornia. We can not hopethat otherswill fix
our problems, but we have to take action
ourselves. Every dairy producer must re-
aly understand his/her operation to the point
that they know what is a profitable milk
price for every month of the year and what
to do to get that price.

| have been teaching milk marketing to
dairy producersfor several years, and it is
even more important today than ever be-
fore. Some producerslook at the protection
provided by the milk pricing plan, but if
producersdid not know their profitableprice
levelsfor each month, | know many of them
would gtill be “in the hole” at the support
pricelevels.

| am challenging al of you that are dairy
producersto attend themilk marketing train-
ing sessionsthat will be availablethiscom-
ing winter. If any of you would haveatime
or location preference, please let me know.
If you choose not to attend, | hopeyou have
astrong seat belt to keep you on the wild
roller coaster milk priceride!

CWD expert vouches
for safety of venison

Barb Ingham
Extension Food Scientist

The following is an article by Dennis
Anderson fromtheStar Tribunethat was
published on September 13, 2002. | have
added afew commentsinitalics.

Dr. Elizabeth Williams of the Wyoming
Veterinary Laboratory in Laramie,Wyo.,
has studied chronic wasting diseasein deer
and elk since 1977. A recoghized authority
on the disease, Williams, in the interview



bel ow, discusses, among other aspectsof the
disease, theories on how CWD is transmit-
ted. She also advises Minnesota deer hunt-
ersafield thisfall to “enjoy their hunt” and,
as she does hersdlf, to eat venison.

Q: Chronicwasting diseasewasfir s found
in 1967 in Colorado at a gover nment test-
ing facility. Was there panic at that time
among huntersand the public?

A: No, it was just another oddball disease.
There was no reason to be that concerned,
except to the degreethat it had animpact on
the animalsthat were being studied for other
purposes. Certainly there was no sense of
alarm. Frankly, until the caseswerefoundin
Wisconsin recently, and news of CWD there
hit the media, most people were taking the
diseasein stride.

People have gotten much more concerned
about it since then, and interest has height-
ened.

Q: How doyou think CWD found itsway
toWisconsin?

A: | don’'t know. It will take more work to
get a better idea about that. How wide the
distributionisinwild deer in Wisconsin will
be important to know. What's happening in
the captive cervid industry in the state will
also be important to know. Even then, I'm
not surewe' |l ever know. Thereare multiple
waysthe disease could havetraveled. Oneis
the captive cervid industry. Another, theo-
retically, at least, involvesthe transportation
of carcassesby huntersfrom outsidethe state.
One of the origins also could be scrapie,
which isadisease in goats and sheep. That
hasn’t been proven, but it's possible. One
other ideais that the disease simply occurs
spontaneoudly.

Q: What isthe possibility that CWD has
alwaysbeen around?

A: We'll have amuch better idea after Wis-
consin and other states, including Minnesota,
test a lot of deer, as they plan to this fall.
Don't forget, if it is present at a very, very
low level inwild herds, predators, including
coyotes, usually are pretty good at cleaning
up sick animals. So without testing of alot
of animals, it might otherwise be difficult to
detect.

Q: How sure are you that CWD can’t
infect humans?

A: The term “species barrier” describes
thelevel of resistance that existsto trans-
mitting a disease from one species to an-
other. I’'maveterinarian, and | rely onthe
information about these barriers that is
given to me by the Center for Disease
Control. | also refer to laboratories that
develop models using species that have
certain thingsin common with human ge-
netics. Sofar, themodelsindicatethat there
isquiteabarrier blocking thistype of trans-
mission. At this point in time, no human
link has been found to CWD. Obvioudly,
there are some unknowns, so you take pre-
cautions to minimize risk. You don't eat
sick animals, for instance.

Q: CWD testsareperformed, or will be
performed, for huntersthisfall in Colo-
rado and Wyoming.

A: Yes. Hereat our lab, we use atest that
has long been recognized as reliable and
verifiable. In Colorado thisfall, they will
beusing anew test. It'sagood test, devel -
oped in France. The problem is that this
test hasn’t yet been validated for CWD,
and as a diagnostic person, | liketo use
teststhat arevalidated. At our lab, wetest
about 1,000 animal sayear, including those
from the public. We've been testing for
about five years, but obvioudly at only
1,000 animals there hasn’'t been a huge
demand for it. We charge $25.

(Barb's notes. testing this year in Ws-
consinwill be part of the DNR's program
to establish the extent of the disease in
Wisconsin. At present, there are no certi-
fied public testing labsthat consumerscan
go to for testing outside of the DNR pro-
gram. | have heard of the option for hunt-
ersto purchasekitsto test deer inthefield.
It is my understanding that these kits are
not approved by the government asto the
validity of the results. PLEASE RE-
MEMBER--The testing that is being
done this year is to establish the health
of the animal herd--it is not intended to
serve as atest for the safety of the meat.
We have no reason at this time to suspect
that the meat from an apparently healthy
animal would be unsafe to consume.)
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Q: Do you typically find many positive
CWD casesin wild deer and elk submit-
ted toyou?

A: Yes. Itrunsaround 6to 7 percent. These
are animals that are positive for CWD but
arenotclinicalyill. (Barb’'snote: | believe
that the percentage in W is roughly 3%).

Q: By “clinical” you mean theanimal is
showing symptomsof behavior changes.

A: Yes. Andif an animal is symptomatic,
it meansthe disease has been thereawhile.
A minimum incubation period is 17 to 18
months. In fact, that would be quick. More
likely would bethreeto fiveyears.

Oncethey show symptoms, they can besick
for afew weeksor up to ayear beforethey
die

Q: Minnesotaand Wisconsin huntersand
their familiesseem tobequiteconcerned
about CWD and its potential ill effects
onther health, thisdespitewhat officials
have said about CWD being a deer and
elk disease, not ahuman disease. What's
your adviceto peoplein the Midwest as
thefall hunting seasonsbegin?

A: Enjoy your hunt. If you see a skinny
animal, contact authorities. Otherwise, en-
joy your hunt and enjoy your venison. | say
that as a hunter myself. | enjoy venison a
lot. I'm not about to stop hunting deer or
eating venison.

Q: But some peopleworry that CWD will
proveto be similar to mad cow disease,
inwhich it wasfoundin livestock quitea
whilebeforeit wasdiagnosed in people.

A: Mad cow wasdiagnosed in livestock in
1986, and they first recognized casesin hu-
mansin 1996. So a 10-year span separated
thetwo. But the situation with CWD isquite
different. Obviously, the number of people
exposed to CWD would, eventheoretically,
bealot lessthan the peoplein England who
atebeef. Sothey aren’t directly comparable.
Additionally, public health peoplein Colo-
rado and Wyoming have studied health
records in the two states for any unusual
numbers of neurological diseases over the
years, but there haven't been any, either in
the public at large or among hunters.
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Notes from Dairy-L

Tom Syverud
Extension Outreach Educator
Ashland, Douglas, & Iron Counties

What Islumpy jaw in dairy cattle?

Thediscussion started with adairy having
two cowswith lumpson their jaws. “The
vet looked at oneand mentioned lumpy jaw
and asked if it wasstill growing, | thought
it had stayed the same size for several
months. Sheisnow ready to have her calf
and thelump hasgrown, sheistill eating.
| noticed another cow that wasjust checked
pregnant and is about five monthsinto her
lactation hasalump on her jaw. They don't
show any signs of pain and do not flinch
when touched. What is lumpy jaw? Isit
contagious? Should | cull the cows or
wait?’

Several producers and vets responded.
Lumpy jaw is a bone type growth at the
bottom of the jaw, on one side, caused by
a puncture inside the mouth where bacte-
riaentersand startsagrowth. | don’'t know
how contagious it is, but do not place a
two-year-old beside an older cow that has
lumpy jaw. We have successfully given one
two-year-old antibiotics. Catchit early in
ayoung animal for best results. Milk with-
drawal is over three weeks and the suc-
cess rate is 50%. Two other of our cows
that had lumpy jaw were not treated and
the growth didn’'t stop. We culled both
when appetite and production dropped.

| have always seen lumpy jaw in isolated
cows, not as a contagious herd problem.
Theoreticaly itispossiblefor it to spread
viathe salivaof an affected cow, but even
in large herds | have never seen it behave
thisway. Whileit looksugly and can smell
bad after awhile, cowsseemtolivewithit
happily for quite awhile, until the size of
the lesion interferes with feeding. Keep
her until you can't stand looking at her any
more. | don’t know the rate they get con-
demned at slaughter.

There is a cure in the books, 1V sodium
iodide, often combined with high doses of
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penicillin. Thesearenot onlabd treatments
and need the prescription of alicensed vet-
erinarian. Sodium iodide can cause abor-
tions. Inmy experience, treatment hasbeen
unsuccessful, but maybe because clients
were not persistent enough or because we
letit get too big before we started treating.
A slow growing lesion that distorts bone
like this one would take monthsto heal, if
itwould heal.

Lumpy jaw is caused by a bacteria called
Actinomyces bovis. The bug normally in
the mouth of cattle. Occasionaly, it may
penetratethegumwhenitisinjured by hard
glumes of some grass, or by hay sticks. It
gainsaccessto the mandibular, the maxillar,
or other head bones. The bone lesion will
never be cured; but you can control it with
potassium iodine given oraly or sodium
iodine IV, combined with IM penicillin +
streptomycin. This treatment may not be
legal inthe US.

Although it isa common bug in the herd,
affected animals should beisolated if they
are draining pus from a bone fistula. This
pusmay contain quitealot of the bacteria,
and it may contaminate al your area. Fre-
quently the best solutionisto cull the ani-
mal.

What results have you had with high
protein milk replacer?

“We recently switched to one of the high
protein powdered milk replacers, | think it
is 38% CP. On the bag and on the feed tag
itself there are repeated warningsthat “ ad-
equate fresh water must be provided at all
times’ even suggesting that if feeding milk
replacer in bucketsto be certain to provide
water within 5 to 10 minutes after the calf
has consumed the milk replacer. We pro-
vide our heifer calves with water buckets
within a day or two of being born soitis
not an issue here. Does anyone have any
insights into the mechanics of feeding the
high protein milk replacers and how they
are used differently by the calf that would
mandate the water label on thetag?Isany-
oneée seusing these milk replacersand what
areyour comments on them please?’

Several producers and researchers re-
sponded. | believethe need for fresh water
is dueto the fact you are feeding more sol-
idswith most of these programsand the calf
needs additional water to effectively turn
those solids into tissue. These programs
work extremely well inmy book , our calves
are tall and sleek with very good muscle
tone, weaned calves are hard to handle at
six weeksbecausethey are so big and strong.
Water as always been important, | am sur-
prised to learn how many times peopledidn’t
offer it to calves on milk, we have for as
long as| can remember. If you get asystem
to feed free choice water or at least get a
pail for each calf, you can seewhere calves
will drink the water more when you would
want them to, asin scours or other illness.
This alone makes water worth the effort.

As correctly pointed out, calves fed high
protein milk replacers require additional
water to promote digestion. These products
are formulated and fed in away that actu-
aly draws water out of the calf’s body and
into the digestivetract. Thisisbeneficial as
it improves digestion and promotes gut de-
velopment (calveswill actualy pull protein
out of muscle for use in gut development
during thefirst week of life). If the calf does
not have access to free choice water to re-
plenish body water reserves, it will beginto
loseit’s ability to reabsorb water from the
large intestine, resulting in loose stoals.
Some feeding this program report that their
calves stools are actually firmer than ex-
pected (similar to dog feces). These are pro-
ducersthat aretruly feeding free choicewa
ter (no water quality issues, buckets are
never dry between feedings).

However, there are several other important
metabolic reasonsfor feeding water to these
calves. Muscle tissue contains 70% water.
Calves gaining 2 Ibs/day of lean tissue re-
quire 1.4 Ibs of water/day for lean growth
(vs calves that are fed higher amounts of
milk or 20/20 milk replacer where much of
the gain is fat and has no water content).
Thiswater isonly available for growth af -
ter the calf hasenough water to meet itsother
requirements. Inadequate availability of
water resultsin less efficient use of dietary
nitrogen and increased nitrogen excretion



into the environment. Nitrogen excretionis
very energy expensivetothecalf, resulting
in additional reductions in rate of gain.
Water ends up inthe rumen while milk/milk
replacer bypassestherumen and endsupin
the abomasum. Rumen development results
from bacterial fermentation of starter. Bac-
teriado not grow and ferment feed in adry
environment. Water also increases starter
intake. Additionally, we all loose water ev-
ery time we breath, when we sweat, and to
urination. Calves lose one gallon of water
to thesethreefactors/day whenitislessthan
70°F.

| suspect the milk replacer you areusing is
a 28% protein milk replacer and probably
has either 15% or 20% fat. The high pro-
tein milk replacersare designed to promote
rapid lean growth in calves. One might as-
sumethat increasing thelevel of intakeof a
‘standard’ 20% fat, 20% protein milk re-
placer would be sufficient for increasing the
rate of gain in young calves. However, a
rapidly growing calf requires more protein
(relativeto energy) for efficient growth. The
bottom line is FREE CHOICE WATER is
ALWAY S important for ayoung calf.

"

Do you use propionic
acid asa preservative?

Bill Saumer
Area Agricultural Agent
Burnett, Sawyer, & Washburn Counties

There are new requirements for preserva
tivesthat contain propionic acid. If you have
guestions regarding the information in the
following paragraph, call the Area Agricul-
tural Agents Office at 715-635-3506 or 1-
800-528-1914. You may also contact give
your local Extension office or your local
testing facility.

The pesticide label prompts licensing and
certification reguirements for propionic
product users.

I’m afarmer who bales hay for others.
What does this mean for me?

Farmers who bale hay for others face
changes. If you are paid to bale hay for
more than three people or on morethan 500
acres in a calendar year, and apply propi-
onic acid labeled as a pesticide to the hay,
then you are acting asa commercial pesti-
cide applicator. You will need to pass a
commercial certification exam, obtain a
pesticide applicator’s license and obtain a
pesticide businesslicense. Theacreagefor
each cutting is counted so if you bale three
cuttings of 200 acres, then you are over the
500-acre limit for the year.

We're on the Web!

You may find this newsletter, our gardener’s newsletter, and addi-
tional information on our upcoming events by visiting the websites
of the Spooner Agricultural Research Station:

http://www.uwex.edu/ces/sars/index.htm

and the Ashland Agricultural Research Station:

http://www.uwex.edu/ces/aars/

Agricultural Newsletter

This Quarter’s
Events

November 6, 2002, Grape
Pruning Workshop, Ashland Ag
Research Station, 4:00 p.m.

November 7, 2002, Grape
Pruning Workshop, Spooner Ag
Research Station, 3:30 p.m.

Brown Bag Horticulture Tele-
conferences, Local Extension
Office

October25, 2002: Storage and
Processing of Home Grown
Vegetables

November, 22, 2002: Con-
tainer Grown Ornamental Plants

December 20, 2002: Soil
Amendments

Farm Couple Weekend Geta-
ways, Free seminar & lodging,
contact Roger Williams (608)
263-4443

November 2-3, 2002,
Rhinelander

December 7-8, 2002,
Manitowoc

January 18-19, 2003, Wausau
February 1-2, 2003, Green Bay

The University of Wisconsin Exten-
sion provides equal opportunities in
employment and programming. Re-
quests for reasonable accommoda-
tions for disabilities should be made
prior to the date of the program or

activity for which it is needed.

v
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